
From: Robert Marra
To: contact@planwesthaven.com; David Killeen
Cc: Ruth Garby Torres; Carol Soter
Subject: interesting read
Date: Friday, June 24, 2016 3:15:46 PM

Thank you to Neal and the committee members for organizing the visioning workshop
yesterday.  

You may already be aware of the following Gallup poll commissioned by the Knight
Foundation; I think it is very relevant to issues we face in West Haven, and I would
ask that some focus be given to the fact that "the people most likely to drive the
growth of a city" -- and by "growth" I'm quite certain that they're not talking about
physical expansion -- are young people between the ages of 25 and 34. In other
words, young professionals.  If we can attract young professionals to live in West
Haven, we will have taken an important step in reversing the troubling trends that
afflict West Haven.  We could see our blighted neighborhoods turned around much as
the East Rock section of New Haven has experienced.  That would be a very good
thing.  

The study found that of all the factors the study's authors considered that result in
peoples' satisfaction with where they live, three factors outweighed all others:
aesthetics, social offerings, and openness.  

It is the "aesthetics" part that we need to pay some attention to, as any trip around
town, particularly on trash collection day, would, and should, enforce.  
 
In any case, please have a look at these links.  For all i know, Neal and his partner
may already be familiar with this:

What Makes People Happy With Their Communities?

Soul of the Community
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What makes people attached to a city?

 What Draws Creative People? Quality of Place - Urban Land Magazine

Regards,
Bob Marra
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From: maria tangredi
To: contact@planwesthaven.com
Subject: Thoughts/No Room at the Inn
Date: Sunday, June 26, 2016 10:33:04 PM

Hello,

I have always believed that if I don't allow my voice to be heard, then I have relinquished my 
right to complain. In this case, I need to voice that any plan involving housing in West Haven 
is a recipe for disaster. At the very least, it is very premature. Before housing is even 
considered as an option for development, we need to create a need for it and the reality at this 
present time is that there is no need for it. As tempting as grant money always is when you are 
strapped for cash, the strings attached are not usually worth it in the end. We need to develop 
businesses both large and small before we consider any other type of development.

I am not very familiar with how the business world works, but is there any way to advertise 
nationally that West Haven is open for business? Having a large company move in to the 
Acorn property on Route 34 would be a huge boon! Offer some tax incentives early on to 
sweeten the deal.

A garage at the train station with the development of the Armstrong property is also important. 
Movie theater, entertainment of some kind with shuttles from UNH/Yale.

Smaller shops by (or in) the train station-prepared foods, flower shop, coffee shop, news stand, 
etc.

Downtown development-ice cream, restaurants (not more bars), day spa, boutiques, and safe 
parking would re-vive the sad, tired downtown.

The beach area should have walk-able access to seafood restaurants, gift shops, take out and 
eat in, outdoor dining, hotel.

I think we all agree that the skeleton of this city holds so much potential and if we develop 
desirable businesses, our home can rise like a Phoenix from the ashes. If there is a lot to offer, 
then people will want to live here and then MAYBE, we can talk housing, but until these other 
economic issues are addressed and we develop a tax base, it would be very irresponsible to 
expand housing options.

Perception is more powerful than intent, and right now the pervasive perception is that the 
leadership in this community and that of outside agencies believe that the citizens here are 
either ignorant, oblivious, or apathetic. And while that may sadly be true in some cases, those 
of us who love this city want it to be something to be proud of.

Thank you for your time,

Concerned Resident

It may be a good idea to ask Oklahoma City about how they developed their Bricktown area to 
build up abandoned factories and revive businesses
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Subject: West Haven Train Station – Public Input 
 
Hi.  
 
I will be out of town during your West Haven Train Station public open house in October, so I thought 
that I’d email to you my thoughts on how to jump-start the neighborhood’s development. 
  
Objectives: 
I would assume that from a high-level perspective, some of the main objectives of this neighborhood 
development plan would be something similar to the following: 
1. Get more businesses and people destined to West Haven 
2. Have the businesses pay taxes to  West Haven 
3. Have the people spend money in West Haven 
 
Hopefully all of the above would lower the tax burden on city’s residents, raise property values and fund 
other needed projects in West Haven. 
 
Generally: 
From a general perspective, I envision the neighborhood development as follows: 
1. As a destination point, year round, rain or shine, day or night for mostly public use 
2. Pedestrian and bicycle friendly 
3. Architecturally pleasing to the eye 
4. Available free parking 
5. Shuttle transportation 
6. Area for small events/attract artisans 
7. Family friendly 
 
Specifically: 
1. In the absence of any significant landmark, historic site or natural wonder, the one thing that 

attracts more people to any one particular destination, year round, rain or shine, day or night is 
probably food/dinning (just take Wooster Street as one example).  It’s not just eating of the food which 
attracts the people, but also the smelling of it has an attraction. 

a. Dinning for both indoors and outdoors (café or food court style)   
b. Areas to walk, stroll around and sit while waiting for dinning seating 

2. Easily accessible and desirable to travel to/around by bicycle or walking.  Wide sidewalks for people 
to easily walk or bike. 

3. An area that is calming and pleasing to eye.   
a. Your town planning images from Southport, CT represent what I would call a 

calming/pleasing to the eye environment. 
b. Rows of low maintenance flowering trees 
c. Use of water features, such as fountains or falls to muffle street noise and give a sense of 

tranquility 



d. Use or natural materials of both soft and hardscapes 
4. Available free parking.  It would be nice if everyone would walk, bike or use mass transit, but if you 

can’t find a place for your car, then you are limiting the number of people that can actually benefit. 
5. Shuttle/trolley-like transportation, area encompassing the train station, downtown, the green, Yale 

West Campus, UNH, the future Havens and Savin Rock/beach points/senior housing.  Free of charge 
or next to nothing to pay. Schedule based on season and day of the week,  

6. Attract/encourage artisans with an area for small entertainment attractions such as musicians, 
painters, magicians, jugglers, etc. 

7. Family friendly businesses. Discourage bars, tattoo shops, liquor stores, auto repair shops, etc… 
 
Have you ever seen the Reston Town Center in Reston Virginia (http://www.restontowncenter.com/index.php)?  
They have a very good example of a mixed use, family friendly space. 
 
Discourage: 
I know that no one likes to discourage any business from opening, but some businesses West Haven has 
enough of, this includes: 
1. Bars and liquor stores 
2. Discount stores 
3. Pharmacy stores 
4. Fast food restaurants 
5. Convenience stores 
6. Nail salons 
7. Hair salons 
 
Closing Thoughts 
I believe that West Haven has a huge amount of potential.  West Haven has several desirable qualities 
over many other communities in this area; public accessible shoreline, minimal commuting times to New 
Haven, Hartford, Rhode Island beaches, New York City, Boston and the Cape.  Easily accessible to train 
transportation, I-95, I-91, Routes 1, 15 and 34.  If West Haven doesn’t have it, then usually it’s only 
minutes away in a nearby town.  Logistically speaking, West Haven has the perfect balance for what it 
has and what is nearby.  Not too many cities have a shoreline, numerous main transportation routes and 
nearby desirable locales. The city is a trifecta! Think big with your planning. 
 
Hope that some of the above is useful in your planning. 
 
Thanks for the opportunity to express my thoughts. 
 
Good luck! 
Rich 
West Haven, CT 
rich_home@hotmail.com 
 




